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Hall Ticket Course Course Name Internal | External | Total Grade Grade Credits GRADE _
Number Code Marks | Marks | Marks Points STATUS
24U61E0010 | 24MBA10 | Marketing 28 19 47 | F 0 p | GmdEXNs
Management Change

24U61E0029 | 24MBA10 | Marketing 32 2 | 4 | F | o g | G
Management Change

24U61E0029 | 24MBA12 | Quantitative Analysis | 5, 20 52 | F 0 g | GmdeNe
for Business Decisions Change

24U61E0034 | 24MBA10 | Marketing 35 22 57 F 0 o | GradeNo
Management Change

24U61E0035 | 24MBA10 | Marketing 28 21 9 | F | o0 p | ‘GmdENa
Management Change

24U61E0039 | 24MBA10 | Marketing 33 15 48 | F 0 o | GradeNo
Management Change

24U61E0040 | 24MBA10 | Marketing 30 7 | 47 | F | o g | GmesXo
Management Change

24U61E0041 | 24MBA10 | Marketing 32 11 43 F 0 o | GradeNo
Management Change

24U61E0041 | 24MBA12 | Quantitative Analysis | 5 21 s7 | F | o g | Cradelo
for Business Decisions Change

24U61E0041 | 24MBA15 | International Business | 34 19 53 F 0 0 Grade No
Change

24U61E0043 | 24MBA10 | Marketing 30 2 52 | F 0 g | ‘GmdeNe
Management Change

24U61E0049 | 24MBA12 | Quantitative Analysis 5 20 | s6 | F | o g | N
for Business Decisions Change

24U61E0055 | 24MBA10 | Marketing 34 2 | 46 | F | o0 g | Sumcelb
Management Change
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